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Objectives/Goals Abstract
| attempted to duplicate an early experiment of Dr. Ivan Pavlov perjarmmig gd response. X
Modern research shows that by associating products with catchy piygre : ges the product#s
appeal. Thisisusedinall sortsof advertising. | wanted to deter if MdomBtddy, would salivate,
upon hearing a song, after he had been conditioned to being fegd W\ i »s playing. Step 2x

Would he be able to distinguish his song from anoth ng?
Methods/M aterials @D
A music CD was made containing the #L akers# Song#.
song, Buddy was fed. Buddy#s activity, response, and f

ng wasslayd, and at a certain point in tx
(sture a™nd his muzzle were recordx
song followed by Buddy#s

Results
After playing the Lakers# Song over a several d; W#S conditioned to expect feeding whx
sqlivating. When a new song was added, he did

Qplay. Hewasthen very excited and

My hypothesis was correct. The dog, e M devel op a conditioned response to the music.x
When a second song was introg NSSS did not react in the same manner as when hix
song was played. When the iy 3 d 2n Buddy#s song began, he became excited and his
muzzle was moist with saliva. AlsQ g his song, he was very excited, knowing food was on

the way.
Today, psychologists know hot
third text. Thisinformation ig
company#s sleek car being d

Ery ug tisers and salesmen. A particular commercial shows a
’ ShyITenly dressed, attractive young adults moving their bodies to
L ¥ ses peopl e to relate to the images being presented, such as
. ged young people. It ishoped that when people see one of
) due to the advertisement. Soft music is also used in touring
sumers should be aware they are being manipulated and not react only to
tONQe sights and sounds presented to them.

these cars, they have
model homes.

their conditi N

Summary ent N
Canad op Zcghditioned response to music, and if so, can he recognize different songs?
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